
  

The start-up checklist 

The Basics  

 Business name registered  
 Domain purchased for website 
 Contact details established (email, phone, website etc). 
 Stock / service available and ready to go (or launch date set). 

Starting a well branded empire 

 Email set up – business specific (they are free, make it professional and not personal) 
 Create a logo and brand – Even if it is simple and, on a budget, having something people 

can relate to your business is important. Check out our “How to Canva” if you need a little 
help! 

 Basic templates (Do this once the above is set up so you can include the information) 
o Letterhead / invoice template – Have your fonts picked, colours done and everything 

ready to go for when that first bit of communication happens (let’s hope it’s you 
invoicing… making that $$$) 

o Email signature – font and colour to match into your brand 
 Finance 

o  An Accountant / financial adviser / book keeper; If you are hitting the ground running, 
perhaps a shop front, or immediately in full operation or production, then you need 
to find yourself a financial professional to ensure you are structured appropriately 
and are across your obligations to the tax man. 

o Financial software – if you are a business that is high transactional then you will need 
it. Your eftpos terminal can be tied to this through software such as stripe.  

 Basic print materials – Vistaprint is a great option or you cant print straight from canva. 
o Business Card (if relevant- will you be meeting people, doing quotes or networking?) 
o Flyer/ postcard/ brochure. Keep it simple for now, but it is great to have something to 

push your clients towards- even if it is to a completely digital platform. 
 Website – This may be something that comes later down the track, however we would 

strongly recommend it didn’t, consumers want to see the legitimacy of your business, and 
this is a way to tell your story. This will also give you a huge advantage when people are 



googling looking for you directly or your product. We can give you some pointers and guide 
you along the way,  there are some great platforms that are user friendly: Wix, Wordpress 
and payment platforms such as Shopify offer all in one options. 

 Social Media – It’s a good idea to start creating content so that when people land on your 
page they can immediately see your style, HOWEVER, to ensure you give the best impression 
from the get-go, having all of the above checklist completed first will demonstrate your 
business is a trusted one. Once you have everything else ready to go then you can promote 
your socials and do a hard launch. Be sure to have all of the information including links, 
location, tag line, logo added prior to sharing with your networks. It’s a good idea to start 
creating content so your customers can see depth before your hard launch. (It also gives 
you a minute to get the hang of it!) 
Here is a general rule of where you need to be: 

o Facebook: Something to say supported by an image, If you have something text 
heavy leave it to Facebook – if this is going to be a regular occurrence, perhaps 
consider a blog or podcast! FB is typically looking at an older demographic; 40 years 
an above. 

o Instagram: Emotive visual imagery, keep the text shorter and to the point and the 
image game strong – have fun and let the personality of the business shine. Be sure 
to post to the grid but also making sure your stories are consistent and regular- 
these don’t need to be perfect, people want to see real, honest storylines. If you have 
a particular message to share (promotion, sale etc) be sure to post to the grid and 
stories. Some people scroll and some will consume via stories / by watching.  

o LinkedIn: Professional networking opportunities are where LinkedIn is at, if you are a 
business promoting to other businesses, if you have things to say to a broader 
community that you are involved in- get in and get on (this platform). It’s the place to 
be at the moment, however, be mindful that it’s another thing to consume your time 
so doesn’t need to be a priority. 

o Twitter: Is your business in an industry that is constantly changing, has lots of opinions 
on it and perhaps research-based approaches? This could be an option for you – 
share your findings, blog, articles – LOTS of eyes could be waiting, or so a little birdie 
told us. HOWEVER, it can also be a massive cesspool of trolls living under bridges, 
buyer beware. 

o Pinterest: Inspire me! Do you create beautiful things? Well why not be in the place 
where beautiful things go to inspire – not for all businesses but if you have something 
visual or eye catching to share, a great option for the creative. 

o Tik Tok: What a time to be alive, the tik tok era is here… It’s easy, fun and has 1.1 BILLION 
monthly users… You can have some fun and share it to other platforms (Instagram) – 
which could help with making content. Be warned, you may find yourself in a Tik Tok 
hole deep diving into dance videos if you aren’t too careful.  

 
 

 



Ok! You are on the journey… 

OK, so you are up and running .  

Reach out to I’m With Her if we can help in any way – whether that be networking, promoting 
or general support… we are here to help and support you on your journey! 

 

 

You’ve got this babe xx 

 

Sam and Brooke 

 

 

 

 


